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 This research discussed about presupposition used in advertisement  of TV 
channel in Indonesia. The aimed of this research were to describe and find out the 
types of presupposition used in advertisement of TV channel in Indonesia. This 
research used descriptive qualitative method and Yule‟s theory. The researcher used 
note taking as instrument of this research in order to get the valid data. The findings 
showed that there were three types of presupposition that used in English 
Advertisement of TV channel in Indonesia, those are: existential presupposition, 
structural presupposition, and counterfactual presupposition. In English 
advertisements, the researcher found that there were eight data existential 
presupposition, one datum structural presupposition, and three data counterfactual 
presupposition. The researcher concluded that eveyone who presupposed something 
that they must have different presupposition.  
Keywords: Presupposition, English Advertisements, TV Channel   
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CHAPTER I 
INTRODUCTION 
 This chapter starts with the background of the study about an Analysis of 
Language Presupposition in Advertisement of TV Channel in Indonesia. Then it 
presents Research Question, Objectives of The Research, Significance of The 
Research, and Scope of The Research. 
A. Background 
 In our lives, it cannot be denied that language has many important roles in 
human‟s activities. Language helps people to socialize with each other and it can give 
some kinds of information. Wardhaugh in Ba‟dulu (2009:1) defines language as a 
system of vocal symbols used for human communication. For getting the information, 
people need to communicate with other people. Through communication, some 
information is delivered by speaker to interlocutor. The way of understanding all the 
sentences in that communication called pragmatics. Pragmatics is the study of 
speaker‟s meaning. Yule (1996:3) says that pragmatic is concerned with the study of 
meaning as communicated by a speaker/writer and interpreted by interlocutor. 
  There are four areas of Pragmatics concerned with; entailment, deixis, 
implicature, and presupposition. Yule (1996:25) remarks presupposition is something 
that the speaker assumes to be the case prior in making an utterance. In this case, the 
presupposition is owned by the speakers. It can be said that presupposition itself is 
about an implicit assumption about the world or background belief relating to an 
utterance whose truth is taken for granted in discourse. For example, Fitri’s brother 
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bought two cars. Producing the utterances, the speaker can be expected to have the 
presupposition that a person named Fitri who exists and she has a brother. 
 Moreover presupposition is closely related to the information that has been 
shared. It allows speaker to communicate more than one presupposition with a single 
sentence. Presupposition is an effective to serve advertisements in order to attract 
people to purchase the products. Advertisements attempt to persuade us to buy certain 
products or persuade people to do something through various strategies. 
Advertisements cannot develop without language presupposition. Presupposition has 
a great deal of importance in persuasive language, particularly in advertising 
language. Usually advertisers are not allowed to make direct assertion about their 
product. They can generally make indirect assertion, through presupposition. 
Advertisers frequently use presupposition in language to help advertising to realize its 
function. Therefore presupposition and the language of advertisement should be 
discussed together. Advertisement has been familiar to all people in the world 
because advertisement becomes a way to get some information about product or 
services. There are two forms language of advertising, they are spoken language and 
written language. Form of advertising by written language usually can be seen in 
newspaper and magazine. While in spoken language, it is used on electronic media 
like radio and television.  
   Advertising on TV has been dominated by using English. The choice of 
language to extend messages with the intention of influencing people is really 
important. Advertising language may not always be appropriate language in the 
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normal sense and usually have the hidden meaning. Different people who see the 
advertisement sometimes interpret language in different ways. Actually using English 
in the advertisement making the product or service more interesting and easier to 
remember, but the advertisement which uses English often make someone who does 
not understand English cannot know the meaning of the advertisement. Therefore the 
message of the advertisement which stated by the producer is not conveyed.  
  Advertisement in TV channels in Indonesia which uses English has been 
famous among consumers in both adolescents and adults. Through the language, 
information that is wanted to be delivered by the producer can be communicated. 
Advertisement was made based on public interest. Reality, the use of English 
advertisement makes Indonesians difficult to understand the message of 
advertisement. Not all Indonesians understand English, while the advertisement was 
made not just for people who are well educated but also for them who are less 
educated or have not been studied in school or university.  
  Based on the explanation above, the researcher is interested in analyzing the 
picture and text of the English advertisement which has the hidden meaning. The 
researcher in this case chose the title An Analysis of Language Presupposition in 
Advertisement of TV Channel in Indonesia. 
B. Research Question 
 Based on the reason that has explained above, the researcher formulated the 
research question as follow how are the types of presupposition used in advertisement 
of TV channel in Indonesia? 
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C. Objectives of Research 
 Relating to the previous research questions, the objectives of this research is 
to find out the types of presupposition in advertisement of TV channel in Indonesia. 
D. Significances of Research 
 This paper is designed to be functional both theoretically and practically. 
Theoretically, the result of this research hopefully could give contribution for 
students of English and Literature Department in adding knowledge about pragmatics 
especially about presupposition and could be used as a future reference for the next 
similar research or to be used as main or second source of student learning about 
advertising language. Practically, the researcher hoped this research can make the 
readers know about the language which is used in advertisements especially in 
advertisements of TV channel in Indonesia. 
E. Scope of Research 
Based on the research question above, the researcher focused on analysing 
advertisements of TV channel in Indonesia which use English based on theory of 
Yule (1996:25) about Presupposition. There are six types of Presupposition: 
Existential Presupposition, Factive Presupposition, Lexical Presupposition, Non 
Factive Presupposition, Structural Presupposition, and Counterfactual Presupposition.  
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CHAPTER II 
REVIEW OF RELATED LITERATURE 
 
  This chapter presents the Previous Finding and Pertinent Ideas (Pragmatics, 
Presupposition, Types of Presupposition, Advertisement, and English Advertisement 
of TV Channel in Indonesia). 
A. Previous Findings 
 There has been some previous researchers about presupposition which is 
conducted by the previous researchers, they are:  
 Primayandi (2013) conducted a research under the title The Analysis of 
Presupposition in the Novel  “Love in the Afternoon” by Lisa Kleypas. The method 
used in this research is qualitative method and the researcher use Yule‟s theory about 
Presupposition. Based on Yule‟s theory in six types they are existential 
presupposition, factive presupposition, lexical presupposition, non factive 
presupposition, structural presupposition, and counterfactual presupposition. The aim 
of this research is to find out the types and interpretation of presupposition in the 
novel “Love in the Afternoon”. Furthermore, the result of this study shows that 
presupposition can inform the truth of information which contains utterances of 
speaker and to tell people how types of presupposition become interpretation in the 
work. 
 Hidayati (2009) analyzed a research under the title Presupposition of Selected 
Slogans in Outdoor Advertisements, this research described about the meaning and 
types of presuppositions in sentences advertisement or slogan that exist in outdoor 
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advertising. The researcher used the theory of Yule in 1996 that divided the 
presupposition into six types, namely the existential presupposition, factive 
presupposition, lexical presupposition, structural presupposition, non-factive 
presupposition, and counterfactual presupposition. Research and data collection 
methods in this research is descriptive qualitative method. The aim of this research 
was to find out the types and meaning of presupposition in slogan in outdoor 
advertisements. Furthemore, the result of this research showed that all utterances or 
sentences have presupposition as the hidden meaning of what they (speaker or writer) 
means. 
 Based on the previous finding above, the researcher try to find out the 
similarities and the differences between those previous findings. 
 Resa‟s thesis focuses in the analysis of the types and interpretation of 
presupposition found in the novel while Hidayati‟s thesis focus in the meaning and 
types of presupposition found in the outdoor advertisement. The similarities to the 
researchers above that the researcher will analyze the presupposition and use Yule‟s 
theory. Moreover, the differences from the previous findings above, the other 
researchers use novel and outdoor advertisement while the researcher will study on 
the types and meaning of presupposition found in advertisement of TV channel in 
Indonesia.   
B.  Pertinent Ideas 
1. Pragmatic  
 Pragmatic concerns with the study of meaning as communicated by a speaker 
or writer and interpreted by a listener or reader. Pragmatic is the study of speaker 
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meaning. This type of study necessarily involves the interpretation of what people 
mean in a particular context and how the context influences what is said. It requires a 
consideration of how speaker organize what they want to say in accordance with who 
they are talking to, where, when, and under what circumstances. Pragmatic is the 
study of contextual meaning.  
 Bublitz (2011:4) states that pragmatic is fundamentally concerned with 
communicative in any kind of context. This perspective raises the question of what 
determines the choice between the said and the unsaid. The basic answer is tied to the 
notion of distance. Closeness, whether it is physical, social, or conceptual, implies 
shared experience. On the assumption of how close or distant the listener is, speakers 
determine how much things needed to be said. Pragmatic is the study of the 
expression of relative distance. There are four areas of Pragmatics concerned with; 
entailment, deixis, implicature, and presupposition. The researcher in this case will 
analyze presupposition.  
 From definition above, it can be concluded that pragmatics is a branch of 
linguistics which concern with language use in context and the study of meaning 
related to the context or situation. It can explore some understanding about the facts 
with which pragmatics deals: 
a.  Facts about the objective facts of the utterance: who the speaker is, when and 
where the utterance happened. 
b. Facts about the speaker‟s intention; what language the speaker intends to use 
and what meaning he intends to be using. 
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c. Facts about beliefs of the speaker and those to whom he speaks and what they 
are talking about. 
 Pragmatics and semantics are two branches of linguistics that discuss the 
same field namely meaning. Pragmatics sometimes contrasted with semantics. 
Pragmatics and semantics can be viewed as different parts, or different aspects, of the 
same general study. Pragmatics is the study of how language is used to communicate, 
while semantics as the study of meaning is concerned with what sentence and other 
linguistics express, deals with the meaning of language unit, lexically and 
grammatically. Semantics is the level of linguistics which has been most affected by 
pragmatics, but the relation between semantics and pragmatics has remain a matter 
for fundamental disagreement. Most general sense, pragmatics studies the relation 
between linguistics expression and their users. The distinction between semantics and 
pragmatics, tend to go with the distinction between meaning and use, or more 
generally that between competence and performance. 
2. Presupposition 
a. Definition 
 Yule (1996:25) states that presupposition is something the speaker assumes to 
be the case prior to make an utterance. The relation of presupposition and 
advertisement are very hard to separate. One of ways interested and understand of 
advertisement has known the language used. Pragmatic is a branch of linguistics. 
While presupposition is part of a pragmatic. In this research, the researcher chose the 
theory of Yule (1996:25). 
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 Potts (2014:3) says that presuppositions of an utterance are the pieces of 
information that the speaker assumes in order for their utterance to be meaningful in 
the current context. Theories of presupposition related to theories of what discourse 
contexts are like and the ways in which they shape, and are shaped by language use. 
There are two kinds of presuppositions; pragmatic presupposition and semantic 
presupposition. Pragmatic presuppositions are purely speaker actions, whereas 
semantic presupposition trace to conventional aspect of the meaning of specific words 
and constructions. Next, Van der Sandt in Nicholas Asher (1998:4) views 
presuppositions as anaphors with semantic content. 
 Based on some definitions of presupposition above, the researcher can 
conclude that presupposition is an assumption which is accepted by the hearer from 
the speaker based on the background belief of the hearer.  
b. Types of Presupposition 
Potts (2014:3) classifies presupposition into two types, namely: 
1. Pragmatic Presupposition 
Pragmatic presupposition included the preconditions for linguistic interaction 
(for example the mutual public knowledge that someone is speaking the same 
language), the norms of turn-taing in dialogue, and more particularizzed information 
about conversational plans and goals. The clearest instances of pragmatic 
presupposition are those that cannot easily be traced to specific words or phrases, but 
rather seem to arise from more general properties of the context and the expectation 
of the discourse participants.  
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2. Semantic Presupposition 
 Semantics presupposition are part of the encoded meanings of specific words 
and constructions, called presupposition triggers. Semantic accounts are potentially 
compatible with pragmatics ones, in the sense that using a presupposition triggers is 
an excellent way to achieve the speaker action of presupposing. However, the 
semantic view at least allows for the possibility that a speaker‟s utterance could 
presuppose a preposition p (as a matter of convention) even as that speaker did not 
intend to presuppose p, whereas that is impossible in an account founded entirely on 
speaker intentions. 
 Davidson et al (1972:387) explained that there is no conflict between semantic 
and pragmatic concept of presupposition: they are explications of related but different 
ideas. Presupposition has been treated in a variety of semantic and pragmatic 
framework. In particular, semantic treatments of presuppositions have been 
concerned with the truth value of the propositions they express the truth of the 
containing simple, complex or co-ordinate sentences. Moreover, pragmatic treatments 
are based on the inadequacy of truth conditional semantics to account for a lot of 
presupposition phenomena and have concentrated on identifying those pragmatic 
parameters that affect the survival or failure of presuppositions in specific contexts, 
Hashim (2014:57). 
 Many words, phrases, and structures create presuppositions. Within 
pragmatics, some presuppositions are conventional properties of particular words or 
sentences. Pragmatic presuppositions are beliefs about the context that must be 
attributed to a speaker. It is standard to assume that semantic presuppositions of 
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sentences become pragmatic presuppositions of speakers, as speaker should believe 
that context satisfy the conditions required to allow their utterances to be meaningful. 
It is presumed that semantic presuppositions are conventional properties of lexical 
items or constructions; and that all presuppositions which appear to be closely related 
to particular words or constructions are semantic presuppositions, Simons (2006:1-8).  
Then, Yule (1996:27) classifies presupposition into six types, namely: 
1.  Existential Presupposition  
 Existential presupposition is not only assumed to be present in possessive 
constructions (for example, „your car‟ >> you have a car), but more generally in any 
definite noun phrase. By using any of the expressions in the speaker is assumed to be 
sommitted to the existence of the entities named. 
For example:  
- “Dewi’s motorcycle is new”, it can be presupposed that Dewi exists and she 
has a motorcycle. Her motorcycle is new. 
 
2. Factive Presupposition 
 This presupposition derived from some verbs that can conclude a fact follows 
such as “know” and “realize” and of phrases involving glad. The verbs have an exact 
meaning that can be treated as a fact.  
For examples: 
- “Susan didn’t realize someone was ill”, it can be presupposed that someone is 
ill. 
-  “Dyah glad it’s over”, it can be presupposed that it‟s over. 
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3. Lexical Presupposition 
 The use of one form with its asserted meaning is conventionally interpreted 
with the presupposition that another (non-asserted) meaning is understood and 
involving the lexical items, stop, start, and again. 
 For examples: 
- “Irsan stopped smoking”, it can be pressupposed that he used to smoke when 
he was young but now he stopped smoking because he has known the danger 
of smoke.  
- ”Nasra started complaining about the service in the hospital”, it can be 
presupposed that Nasra were not complaining before but now she is 
complaining about the service in the hospital.  
- “Ani and Lia are late again”, it can be presupposed that they are lazy 
students. They were late before or they always come late.  
 
4. Non factive Presupposition  
 Non factive presupposition is one that assumed not to be true. Verbs likes 
dream, imagine, and pretend, as shown in the example below are used with the 
presupposition that what follows is not true. 
For examples: 
- “I dreamed that she was rich”, it can be presupposed that actually she was not 
rich, I just dream about her. 
- “Sulvia imagined she was in Paris”, it can be presupposed that she is want to 
go to Paris but in reality she was not in Paris.  
- “Amir pretend to be ill”, it can be presupposed that Amir is not ill 
 
5. Structural Presupposition 
 This presupposition is associated with the use of certain words and phrases. In 
structural presupposition, certain sentence structures have been analyzed as 
conventionally and regularly presupposing that part of the structural already assumed 
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to be true. The WH-Question construction in English is conventionally interpreted 
with the information after the who form is already known to be the case. 
For examples: 
- “When did Idar leave”?, it can be presupposed that Idar left.   
- “Where did you buy the laptop?”, it can be presupposed that you bought the 
laptop.    
 
6. Counterfactual Presupposition  
 A counterfactual presupposition has a meaning that what is presupposed not 
only not true, but it is the opposite of what is true, or contrary to facts. For instance, 
some conditional structures, generally called counterfactual conditionals, presuppose 
that the information, in the If-clause is not true at the time of utterance.  
For examples: 
- “If you were my family, I would not allow you to do this”, it can be 
presupposed that in fact you are not my family but you are just my friend. 
 
3. Advertisement 
 Advertisement is something that is used to persuade people or society to 
consume any product or to do something. The advertisement is appropriate with the 
need of every company that publishes the advertisement (Spurgeon, 2008:5). It can be 
concluded that advertisement is a means to persuade people to buy some products or 
do something that are louche by a company or an organization.  
 According to Sheehan (2004: 2-3) advertise means to give notice,to inform, to 
notify or to make something known. He goes on and suggests that a successful 
advertisement should include information, reasoning and emphases. He means that 
advertisers should not only inform their audiences about the product, but also 
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stimulate ideas among them as well as developing their curiosity and interests 
through creating new meanings from the advertised commodity. 
 Advertising texts are of great value for the analyses from linguistic, 
sociologist, sociolinguistic, psychological, and so on. Linguists are interested in 
language of advertising because they want to know how particular language works in 
this type of discourse, which linguistic means are used here and how advertising 
language is changing in the course time. Sociologists may be interested in the fact, 
how advertising influences the values, attitudes and behaviour of the society. On the 
other hand, sociolinguists may study the effects of any aspect of society on the way 
language is used in advertising in the course of time. Psychologists may try to 
examine the effect of the advertising on human mind and motivation to fulfill 
material and social needs.  
 Based on the explanation of definitions about advertisement above, the 
researcher can conclude that advertisement is something made to persuade people to 
buy some products or service which publish by a company through various media. 
4. English Advertisement of TV Channel in Indonesia 
  Television is a medium that has a major role in disseminate information and 
provide entertainment to all society. Television is a mass media audio visual that is 
different from the other media. The print media have the power in visual, audio 
(radio) media have the power on the sound side, and the audio visual media has the 
power of both. In this era every house in Indonesia has television in their house and 
spends their time in front of television. The television media has force more high 
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informative compared with other media so that the media can be said to be more 
perfect.  
  Advertising is a tool to communicate a product from the seller to 
potential consumers. Advertising is an attempt to draw attention to a 
product or service purchased and utilized. Advertisement has a shape in a different 
context. Offers that can be done through posters, stickers, catalogs, t-shirts, a 
television, and a variety of other means. The appeal of advertising seen from visual 
images in show products and also text presented. Advertisements can be interpreted 
as orders for the news push to persuade to prospective customers about the objects or 
services offered. Advertisements can also be interpreted as a notification to the 
prospective consumers about goods or services sold and installed in mass media, such 
as newspapers, magazines, and electronic media such as radio, television and internet. 
  Advertisements in television have a greater strength to influence the audience 
(viewers). There are several advantages or strengths possessed by television 
advertising. First, television advertising has a realistic impression. Television has 
properties visual and a combination of colors, sounds, and movement, then the 
television advertisement looks like real life. Advertising can demonstrate the 
advantages and benefits of its products in detail. Visual advertising can achieve a 
deeper impression to consumers that see their products, will soon be reminded of 
advertisements on television. Second, television advertisements make people more 
responsive. The attention to television advertisements will be greater if the material 
was made with high technical standards or using famous figures or artists who can 
present an authentic product. Third, the repetition or recurrence. Many television 
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commercials served up several times in a day. This is considered sufficient helpful 
that allows a number of audiences to watch and in sufficient frequency so that the 
effect of advertising rose. Fourth, television as a mass communication media to reach 
all circles of community. This is indicated by the number of Indonesian society 
which television as a medium of information to find out the latest news. This case is 
also used by some parties to market their products. 
  English advertisements are to be one way to introduce foreign languages to 
the public. English will become more popular because people are watching or reading 
the advertisements. Advertisements that use English are not easy to make because it 
requires good skills of language. There have been many advertisements that appear 
on the television or in print media, such as newspapers, tabloid or magazine. Those 
who read or watch can understand better if they understand English. 
  Advertisement on TV is not well fulfilled without attractive script. Text has a 
role to influence interesting script. Advertisers will convey text in spoken or written 
text, or both of them. According to Bolen in Adiel (2009) states that discourse 
analysis of advertising contains three structures as forming element based on their 
own presupposition steps to achieve the goal, such as: 
a. Headline; it has function to attract audience‟s attention. 
b. Body; it has function to attract potential consumer‟s interest and 
awareness to the product. 
c. Closing; it is gives another information of the advertising topic. The 
closing of advertising structure has function to change the consumer 
action. 
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CHAPTER III 
RESEARCH METHOD 
 This chapter presents the method of research, data sources, instrument of the 
research, procedure of data collection, technique of data analysis. 
A. Research Design  
 The researcher used descriptive qualitative method. It aimed to describe about 
types of presupposition in English advertisement of TV channel in Indonesia. 
According to Mack et al (2005:1), qualitative research is especially effective in 
obtaining culturally specific information about the values, opinions, behaviors, and 
social contexts of particular populations. The researcher focused on analyzing types 
of presupposition in advertisement of TV channels in Indonesia. 
B. Data Source 
In this research, the researcher took the data which were the text and pictures 
of advertisements of TV channels in Indonesia using English by purposive sampling, 
they were You C 1000, Vario-F1, Wardah, Vicks VapoRub, Toyota Avanza, Honda 
Beat, Pocari Sweat, and Lays. The researcher took these advertisements because 
these advertisements use English as their text and broadcast on TV. Sugiyono 
(2014:124) explain that purposive sampling is a technique of determining the sample 
with certain considerations. For example, to conduct research on the quality of food, 
then the sample data source is a person who is a food expert. This sample is more 
suitable for qualitative research or studies that do not generalize. The reason of the 
researcher took these advertisements because these advertisements show in TV, it use 
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English as their tagline and still exists today. The researcher watched the picture of 
advertisement that are presented in TV channels but downloaded the pictures from 
website.  
C. Instrument of The Research 
 The researcher used note taking as instrument of this research. Piolat 
(2005:102) states that note taking is an essential tool in many information-
transmission situations. Note taking is an important academic task that can help to 
remember what have been learnt and to review materials.  
D. Procedure of Data Collection 
 Based on the sources of data above, the researcher applied the procedure as 
follow: 
1. The researcher watched and got the data of advertisements which uses English 
on website. 
2. The researcher identified the text of the English advertisements that consists 
types of presupposition. 
3. Classified the data into six categories according to Yule‟s theory about 
presupposition.  
E. Technique of Data Analysis 
 Coming to this section, the researcher included these following steps for 
formulated problem: 
1. The researcher analyzed phrase of presupposition in advertisement text by 
using theory of Yule (1996:25) about presupposition. 
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2. The researcher categorized the data. Furthermore the researcher drew 
conclusion and rechecked it whether or not the conclusion is appropriate 
enough to answer the formulated problems.  
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CHAPTER IV 
FINDINGS AND DISCUSSIONS 
 This chapter provided the findings and discussions. The researcher presented 
further explanation about the analysis types of presupposition use in advertisements 
of TV channels in Indonesia. 
A. Findings 
 The categorized data was based on Yule‟s theory (1996) about presupposition. 
Furthermore, it was discussed about the research question to find out the types of 
presupposition use in advertisements of TV channels in Indonesia. 
 This part the researcher presented the result of data analysis about types of 
presupposition used in advertisements of TV channels in Indonesia. Yule explained 
about types of presupposition which were existential presupposition, factive 
presupposition, lexical presupposition, non factive presupposition, structural 
presupposition, and counterfactual presupposition. But in this research, the researcher 
found only three types of presupposition which is used in English advertisement of 
TV channel in Indonesia. 
1. Types of Presupposition 
Advertisement 1 
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Description: 
  In the picture, there is a can of refreshing pocari sweat. This drink has an 
elegant look and color. It makes body fresh and healthy. Pocari sweat is wrap in 
unique form, which makes people more attracted to taste the sensation. 
 Text of advertisement : Pocari Sweat “Choose Pocari Sweat Drink Needs of Your 
     Life” 
 Presupposition : Pocari Sweat is the best choice of drink for your life 
  
 Text of Pocari Sweat in the extract 1 above showed existential 
presupposition. Based on Yule (1996:27), existential presupposition is existence of 
the entities named. 
  Extract 2 above showed existential presupposition. According to Yule 
(1996:27) existential presupposition is assumed to be present in possessive 
contraction. In the extract 2, phrase your life was categorized as possessive 
contraction, because “your” included as possessive adjective, therefore the researcher 
assumed that it is existential presupposition.  
 Advertisement 2 
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  Description: 
  The blue which is ready to accompany your trip and your family or your close 
to. This car gives you pleasure in every moment you go through. Beside the cool 
color, this car is also designed with luxurious interior and up to date to make your trip 
more fun. 
 Text of advertisement : The New Avanza the Smart Advantage 
 Presupposition : There is the smart advantage with use the new avanza 
 
 Extract 3 is showed existential presupposition. Yule said that existential 
presupposition is more generally in any definite noun phrase. Smart advantage is 
categorized as noun phrase. 
 Extract 4 is classified as existential presupposition. Based on Yule‟s theory 
that existential presupposition is more generally in any definite noun phrase. In the 
extract 4 new avanza is identified as noun phrase. Therefore it is categorized as 
existential presupposition.  
Advertisement 3 
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Description: 
 By using a series of cosmetics from Wardah Beauty Expert make your 
appearance become plenary. Every time and opportunity, you can look as beautiful as 
possible with a touch of soft and spoiled color. 
 Text of advertisement : Wardah Expert Beauty 
Presupposition : There is an expert of beauty, it is by Wardah 
 Extract 5 above is identified as existential presupposition. Yule explained 
that existential presupposition assumed the thing is exist. In the extract 5 there is an 
expert of beauty refers to existence of things. Extract 6 identified as existential 
presupposition. Yule explained that existential presupposition is the existence of the 
entities named. Wardah is one of cosmetics brand.  
Advertisement 4 
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 Description:  
  Whatever style is definitely Beat-F1 of choice. Especially among teenagers 
like them, of course they want to appear more impressive. What are you waiting for? 
Do you want an exclusive vehicle? Environmentally friendly, understand the state of 
the wallet, want to save money? Beat-F1 is the choice. 
 Text of advertisement : Beat-F1 Move Forward with a New Trend 
Presupposition : Let‟s move forward with Beat-F1 which a new trend 
 Extract 7 above is classified as existential presupposition. According to 
Yule, existential presupposition is more generally in any definite noun phrase. New 
trend is categorized as noun phrase. 
Advertisement 5  
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  Description: 
  The beauty in pink looks more elegant when she is sitting on the Vario which 
designed as cool as it be to support the trend look. So what are you  waiting for? Men 
are also not going to be late because it was made for both  men and women. 
 Text of advertisement : Vario F1 “I’m Vario F1 What About You?” 
Presupposition : I‟m use Vario F1, what about you? 
 Extract 8 is showed structural presupposition. Based on Yule‟s theory that 
structural presupposition is the part of the structure which is already assumed to be 
true. The speakers can use such structure is already (assumed to be true) and hence to 
be accepted as true by the listener. For example, the WH question construction. The 
sentence what about you? can be assumed as structural presupposition.  
Advertisement 6 
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Description: 
  In the picture above there are three bottles of drinks which have various color 
and taste. The differences of the various color and taste for sure have its own bliss. 
For you who likes the taste of lemon, orange, or apple this drink is going to be your 
best choice to get a fantastic freshness.    
 Text of advertisement : You C 1000 “Healthy Inside Fresh Outside” 
Presupposition : If you are drinking You C 1000, you will feel health and 
     fresh 
 
 Extract 9 above is showed counterfactual presupposition. Counterfactual 
presupposition based on Yule‟s theory has a meaning that what is presupposed not 
only not true, but it is opposite of what true, or contrary to facts. In the If-clause is 
not true at the time of utterance. 
Advertisement 7 
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Description: 
             All the activities feel smooth because there is my healthy friend which        
always accompany. Health care submitted to VapoRub. Small stuff, great benefits.  
 Text of advertisement : How the World Feels Better 
Presupposition : If your family use Vicks VapoRub, they will feel better 
 
a. Existential Presupposition 
 Extract 10 above showed existential presupposition. Yule (1996:27) 
explained that existential presupposition is assumed to be present in possessive 
contraction. Phrase of your family was identified as possessive contraction, because 
“your” included as possessive adjective, therefore the researcher assumed that it is 
existential presupposition.  
b. Counterfactual Presupposition 
 Extract 11 above categorized as counterfactual presupposition. If your family 
use Vicks VapoRub included If-clause which is not true at the time of utterance. 
Advertisement 8 
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Description: 
 Whatever the activities, keep cheerful with Lays crispy crackers potatoes 
which add joy to every bite. By enjoying the chips, the confusion can melt with the 
taste. Feel the sensation, restore your smile.  
 Text of advertisement : It Takes 12 Muscles to Smile or 3 Simple Ingredients 
Presupposition : If you are eating Lays, it is like takes 12 muscles to smile 
     or 3 simple ingredients 
 
 Extract 12 above is showed counterfactual presupposition. According to 
Yule‟s theory, counterfactual presupposition has a meaning that what is presupposed 
not only not true, but it is opposite of what true, or contrary to facts. If you are eating 
Lays is categorized as If-clause which is not true at the time of utterance.  
B. Discussions 
 This part, the researcher discussed the result of data analysis that had been 
found in English Advertisement of TV channels in Indonesia. The researcher 
identified the types of presupposition in reading the text of the advertisements based 
on Yule‟s theory (1996).  As the result, based on twelve data, the researcher found 
three types of presupposition in the advertisement are: eight data existential 
presupposition, one datum structural presupposition, and three data counterfactual 
presupposition. 
 In this section, the researcher presupposed the advertisement based on the 
theory from Yule about presupposition. There are six types of presupposition: 
existential presupposition, factive presupposition, lexical presupposition, non factive 
presupposition, structural presupposition, and counterfactual presupposition.  
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 Advertisement 1 is Pocari Sweat. The text of this advertisement is Choose 
Pocari Sweat Drink Needs of Your Life! The researcher presupposed that Pocari 
Sweat is the best choice of drink for your life. There are two extracts, the first Pocari 
Sweat in the extract 1 showed existential presupposition. Yule (1996:27) explained 
that existential presupposition is existence of the entities named. Extract 2, phrase 
your life was categorized as possessive contraction, because “your” included as 
possessive adjective, therefore the researcher assumed that it is existential 
presupposition. 
 Advertisement 2 is Avanza. The text of this advertisement is The New Avanza 
the Smart Advantage. The researcher presupposed that there is the smart advantage 
with use the new Avanza. There are two extracts also from this advertisement. Extract 
3 is showed existential presupposition. Yule said that existential presupposition is 
more generally in any definite noun phrase. Smart advantage is categorized as noun 
phrase. Then, extract 4 is classified as existential presupposition. Based on Yule‟s 
theory that existential presupposition is more generally in any definite noun phrase. 
In the extract 4 new avanza is identified as noun phrase.  
 Wardah is advertisement 3. The text of Wardah advertisement is Wardah 
Beauty Expert. Presupposition of this advertisement is there is an expert of beauty, 
it is by Wardah. Extract 5 above is classified as existential presupposition. Yule said 
that existential presupposition assumed the thing is exist. In the extract 5 there is an 
expert of beauty refers to existence of things. Extract 6 identified as existential 
presupposition. Yule explained that existential presupposition is the existence of the 
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entities named. Wardah is one of cosmetics brands, therefore the researcher 
classified this advertisement as existential presupposition. 
 The next advertisement is Honda Beat-F1. The text of this advertisement is 
Move Forward with a New Trend. The researcher presupposed that Lets’s move 
forward with Beat-F1 which a new trend. New trend is classified as existential 
presupposition. Based on Yule (1996:27) said that existential presupposition is more 
generally in any definite noun phrase. New trend is categorized as noun phrase. 
 Advertisement 5 is Vario-F1. The text of Vario-F1 advertisement is I’m Vario 
F1 What About You? The researcher presupposed that I’m use Vario F1, what about 
you? Extract 8 is showed structural presupposition. According to Yule, structural 
presupposition is the part of the structure which is already assumed to be true. The 
speaker can use structure is already and hence to be accepted as true by the listener. 
This presupposition is associated with the use of certain words and phrases. In 
structural presupposition, certain sentence structures have been analyzed as 
conventionally and regularly presupposing that part of the structural already assumed 
to be true. The WH-Question construction in English is conventionally interpreted 
with the information after the who form is already known to be the case. Therefore 
the WH-Question of what about you? can be assumed as structural presupposition. 
 The next advertisement is You C 1000. The text of You C 1000 is Healthy 
Inside Fresh Outside. The researcher presupposed that If you are drinking You C 
1000, you will feel health and fresh. Extract 9 above is showed counterfactual 
presupposition. Based on Yule‟s theory, counterfactual presupposition has a meaning 
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that what is presupposed not only not true, but is opposite of what true, or contrary to 
facts. In the If-clause is not true at the time of utterance.  
 Advertisement 7 is Vicks VapoRub. The text of Vicks VapoRub is How the 
World Feels Better. The presupposition of this advertisement is If your family use 
Vicks VapoRub, they will feel better. There are two types of presupposition of this 
advertisement. The first, extract 10 phrase of your family was identified as 
possessive construction, because “your” included as possessive adjective, therefore 
the researcher assumed that it is existential presupposition. The second, extract 11 if 
your family use Vicks VapoRub included If-clause which is not true at the time of 
utterance. 
 The last advertisement is Lays. The text of this advertisement is It Takes 12 
Muscles to Smile or 3 Simple Ingredients. The researcher presupposed that If you are 
eating Lays, it is like takes 12 muscles to smile or 3 simple ingredients. Extract 12 
above is showed counterfactual presupposition. Yule explained  that counterfactual 
presupposition has a meaning that what is presupposed not only not true, but it is 
opposite of what true, or contrary to facts. If you are eating Lays is categorized as 
If-clause which is not true at the time of utterance.    
 In previous research, researcher mentioned two reviews of related literature; 
one of them is from Primayandi (2013), in his thesis under the title “The Analysis of 
Presupposition in the Novel “Love in the Afternoon” by Lisa Kleypas”. This thesis 
aimed to find out the types and interpretation of presupposition in the novel “Love in 
the Afternoon”.  Finally he concluded that presupposition can inform the truth of 
information containing utterance of speaker and to tell people how types of 
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presupposition have become interpretation in the work. The similarity of his thesis 
with this thesis is same theory of the research, but the differences of his thesis with 
this thesis is his thesis analyze types and interpretation of presupposition and uses 
Novel in to object of this research. 
 The last is Hidayati (2009), in her thesis under the title “Presupposition of 
Selected Slogans in Outdoor Advertisement”. This thesis aimed to find out the types 
and meaning in sentences advertisement or slogan that exist in outdoor advertising. 
Finally she concluded that all utterances or sentence have presupposition as the 
hidden meaning of what they (speaker or writer) means. The similarity of her thesis 
with this thesis is same theory and uses advertisement in to object of this research. 
But the difference of her thesis with this thesis is that he uses outdoor advertisement 
than this thesis uses English advertisement in TV channels in Indonesia. 
 As a Muslim must be smart to presupposed something. Everyone must follow 
Al-Qur‟an and Al-Hadist. It is written in surah An-Nisa:59 “those who 
believers!Obey Allah and obey the Messenger (Muhammad), and ulil amri (the 
holder of power) among you. Then, if you disagree about something, then return it to 
Allah (Qur’an) and the Messenger (sunnah), if you believe in Allah and the Last day. 
That is more important (for you) and better consequence.” Smart to presupposed 
message from advertisement because several of advertisemen can addition some of 
swindle to get interest from spectator for buy his product and to the seller or 
marketing product must be honesty to promotion the product therefore the buyer does 
not feel dishonest.  
33 
 
From all of the explanation above about data analysis that had been gotten 
from the findings about the types of presupposition used in English advertisement of 
TV channel in Indonesia, the researcher concluded that there are 3 types of 
presupposition found in English advertisement consists of existential presupposition, 
structural presupposition, and counterfactual presupposition. It can be seen from the 
explanation above. Most of English advertisement used existential presupposition. 
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CHAPTER V 
CONCLUSION AND SUGGESTION 
 
 This chapter consists of conclusion and suggestion. After analyzing the data 
the researcher made conclusion and suggestions as follows: 
A. Conclusion 
 The conclusion is answer of the problem statement. The researcher used 
Presupposition theory by Yule (1996) to analyzed types of presupposition used in 
English advertisement of TV channels in Indonesia. There are six types of 
presupposition, namely existential presupposition, factive presupposition, lexical 
presupposition, non factive presupposition, structural presupposition, and 
counterfactual presupposition, as follow:  
1. Existential presupposition is not only assumed to be present in possessive 
construction, but more generally in any definite noun phrase, the thing is exist, 
and assumed the existence of the entities named. There are eight data 
existential presupposition of English advertisement of TV channels in 
Indonesia. 
2. Existential presupposition had the highest number of presupposition than 
other types, because almost all of the presupposition used in English 
advertisements of TV channels in Indonesia was exist.  
B. Suggestions 
 In the end of the thesis, the researcher also provided a number of suggestions 
as follow: 
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1. The researcher suggests for the ongoing researcher who wants to study this 
case that they have to learn about presupposition and the next researchers can 
analyze the using of presupposition in other various object, such as in the film, 
TV shows,  and so on. 
2. For the reader, the researcher suggests that they can improve their 
understanding more about presupposition. Because it can be beneficial to 
understand what the speaker or writer means. 
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